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Corporate Social Responsibility (CSR)

Since Kyocera’s founding, its management rationale
has been “to provide opportunities for the material
and intellectual growth of all our employees, and
through our joint effort, contribute to the advance-
ment of society and humankind.” The Kyocera
Philosophy, on which management practices are
based, upholds “doing what is right as a human
being” as the principal criterion for making business
decisions. The essence of Kyocera has thus always
been a matter of working hard for the ultimate good
of society and mankind, based on fundamental ethi-
cal and moral values—values that derive their power
to motivate from the best aspects of the human
character: justice, equality, integrity, industry,
courage, philanthropy, humility and loyalty. Hence,
for Kyocera, CSR does not represent any new con-
cept or value system, but is rather a question of put-
ting the Kyocera Philosophy into action. Kyocera’s
firm conviction is that implementing this philosophy
helps to build mutual trust with customers, stock-
holders, suppliers, local communities and other
stakeholders, and contributes to the sustainable
long-term development of both Kyocera and society
in general.

Kyocera CSR Activities

CSR Policies
Kyocera CSR activities focus on four areas:
• “Amoeba management” system
• Corporate governance
• Social contributions
• Stakeholder communications

CSR Promotional Framework
In November 2005, Kyocera established a CSR
Committee and Corporate CSR Division to oversee
and promote CSR activities across the Kyocera
Group. The CSR Committee discusses, formulates
and implements CSR-related company policy on a
global basis while promoting CSR activities within
Kyocera. The Corporate CSR Division is responsible
for developing specific Group-wide activities based
on the policies and related matters determined by
the CSR Committee. 

Major Social Contribution Activities
Kyocera is committed to creating useful products
that contribute to human progress in economic and
social terms. As a responsible corporate citizen,
Kyocera maintains an active concern for issues that
affect local communities and society as a whole.

Corporate Social Responsibility (CSR)

Besides working to address these specific issues,
Kyocera strives to utilize its position as a major corpo-
ration to contribute both economically and culturally
to society through sponsorship and other activities.

— Sustainability Presentations
Kyocera production sites conduct regular sustainabil-
ity presentations as part of their efforts to improve
communications with local communities. Site man-
agers invite local residents, government officials and
supplier representatives to attend these presenta-
tions on the economic, social and environmental
activities of Kyocera. These occasions also provide
opportunities for factory tours and discussions of
related issues.

Major Environmental Preservation Activities
Environmental issues threaten to imperil the very
survival of humanity. In recognition of this, Kyocera is
actively working to develop eco-friendly products
while promoting environmental preservation activi-
ties such as recycling and reducing greenhouse gas
emissions and industrial wastes. Ensuring that emit-
ted substances are as biodegradable as possible is
one of Kyocera’s basic environmental guidelines.

— Product Eco-Assessment System
April 2006 saw the commencement of Kyocera’s
Environment-Consciousness Evaluation System to
promote the development of eco-friendly products.
Under this system, all our business and development
divisions evaluate the eco-consciousness of their
products and technologies at each development
stage. This process involves quantitative assessments
of the resources and energies consumed over the
course of a product’s life cycle, along with estimates
of the environmental impact of any related emis-
sions. A product that meets eco-conscious criteria is
given an eco-label designating it as a “Kyocera Global
Eco-Friendly Product.” Through this initiative, Kyocera
aims to fulfill its social responsibility as a manufactur-
er to promote the development of eco-friendly parts
and finished products from the design stage onward.

For further details of CSR activities, please refer to
the Kyocera Sustainability Report, which is accessible
online at Kyocera’s web site.

In English:
http://global.kyocera.com/ecology/2006.html

In Japanese:
http://www.kyocera.co.jp/ecology/2006.html


