
The CSR Committee and the CSR Promotion Leaders Committee 
have been established to advance CSR activities throughout the 
Kyocera Group.
The CSR Committee is an organization chaired by the President 
with General Managers who are involved in CSR matters as 
committee members. The committee considers and plans 
important matters relating to CSR, and promotes CSR activities 
for the Kyocera Group.
Furthermore, the CSR Promotion Leaders Committee is made up 
of Promotion Leaders appointed by divisions involved in CSR 
matters. The committee advances CSR activities in individual 
work areas.

■ Environmental Protection Activities

Environmental problems are among the crucial issues threatening the 
continued existence of humankind. In acknowledgement of this situation, 
environmental protection activities by the Kyocera Group include the active 
development of environmentally friendly goods. Emissions and waste are 
processed so that they are returned as closely as possible to their natural state.

■ Highly Transparent Corporate Activity

The Kyocera Group has always engaged in highly transparent business activity 
based on universal ethics. Furthermore, through the prompt disclosure of 
information, we have tried to keep society as a whole informed of the state of 
the Kyocera Group, and thereby enhance trust. 

■ Activities that Contribute to Society

The Kyocera Group believes creating products and services that are useful for 
people in diverse fields contributes to the advancement and development of 
humankind and society. We believe corporations are also members of this 
society. The Kyocera Group therefore takes an active interest in issues 
affecting communities and society, and endeavors to find solutions. 
Additionally, through arts and cultural activities, we are actively contributing 
to the economic and cultural development of society.

■ Business Activities that Promote High Profitability
Corporations have an obligation to provide better products and services through 
their activities, and thereby contribute to raising the quality of life for people. 
They also have an obligation to give back to society some of the profits thus 
obtained, through taxes and other means. Increasing profits raises the stability of 
a corporation, and therefore raises the value that can be returned to society. This 
is one reason why corporations should always strive to be highly profitable.

Advancing organizational CSR activities based on application of 
the Kyocera Philosophy builds mutual trust with people who have 
interests in the corporation. It forms the foundation for sustainable 
development of the Kyocera Group, while contributing to the 
healthy development of society. 

■ Return to the Origin of the Amoeba Management System
■ Strengthen Corporate Governance
■ Enrich Social Contribution Activities
■ Enhance Communication with All Stakeholders

Since the company was established, Kyocera has followed its Management Rationale, “To provide opportunities for the 
material and intellectual growth of all our employees, and through our joint efforts, contribute to the advancement of society 
and humankind.” By using “To do what is right as a human being” as the decision-making criterion, management has been 
based on the Kyocera Philosophy. Fairness, impartiality, justice, effort, courage, philanthropy, modesty and good faith are 
among the basic human attitudes we encourage. Applying these as our code of conduct in a spirit of caring for others, Kyocera 
has continually endeavored to contribute to our global society and human development. In other words, for the Kyocera 
Group, CSR is certainly not a new concept. It is none other than an application of the basis of our management – the Kyocera 
Philosophy. Application of the Kyocera Philosophy builds mutual trust with people who have interests in the company. 
Ultimately, it contributes to sustainable development of the Kyocera Group and the healthy development of society.

Kyocera Group CSR is 
practice of the Kyocera Philosophy

The Objective of CSR Activity

CSR Activity — Matters of Priority 

CSR Promotion System

The Scope of CSR Activities

The Kyocera Group is strengthening its management foundation 
in the area of corporate governance. The Group is aiming for 
well-balanced CSR activities from three perspectives: business, 
social and environmental. 

Promoting communication with stakeholders

Each year since FY2005, the Kyocera Group (in Japan) has held report 
meetings to further stimulate communication with many stakeholders. 
Report meetings are held in the regions where Kyocera factories and 
offices are located. Residents, government representatives, customers, 
and representatives from other industries in the region are invited. 
The meetings start with reports on activities in the areas of business, 
society and the environment of the Kyocera Group and the local Kyocera 
establishment. Participants then tour environment-related facilities such 
as waste water treatment plants, and inspect manufacturing processes. 
We are also encouraging two-way communication on Kyocera Group 
CSR undertakings through question-and-answer sessions, and exchange 
of opinion, etc. In FY2008, report meetings were held at 17 places and 
attended by 468 people. We will continue to hold such meetings, as part 
of our endeavors to spread understanding of the state of the Kyocera 
Group and to enhance the level of trust with Kyocera. 

─ CSR Economic, Social and Environmental Report Meetings ─ 

Since FY2006, the Kyocera Group (in Japan) has held annual “CSR 
Report Reading Assemblies”. The purpose is to build understanding of 
the concept and specific activities of the CSR undertaking, among 
employees and stakeholders who are also promoting CSR activities.
The Reading Assemblies are opportunities to further employees’ 
understanding of CSR activities and the Kyocera Group participation in 
them. They are opportunities for recognizing the value of work and 
gaining a “sense that their work is worthwhile endeavor”. 
In FY2008, Reading Assemblies were held at 29 places and attended by 
3,445 people. Reading Assemblies held at Kyocera headquarters are 
recorded on DVD for distribution to Kyocera branch offices where 
personnel numbers are small and holding a Reading Assembly is not 
practical. This enables a greater number of employees to become 
familiar with the content of the Reading Assemblies.

Practice of the Kyocera Philosophy
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468 participants17 places

Main opinions and expectations expressed by participants

● “I believe events like these offer the first real opportunity for 
mutual understanding between local people and factories.”

● “Please continue to cooperate in regional development.”
● “Please work on development of technology to counter global warming.”
● “I was surprised at how clean everything is after implementation of the 5S.”
● “I would like to see systematization of factory tours by elementary 

and junior high school students.”
● “These CSR report meetings are a wonderful undertaking. I would now 

like to see your doors opening to more of your business associates.”

─ CSR Report Reading Assemblies─ 29 places 3,445 participants

● “CO2 emission reduction measures need to become aggressive and 
more effective.”

● “I think this kind of briefing is highly productive.”
● “Risk management has become a significant issue in recent years, and 

the reaffirmed company policy on that matter is very clear.” 

Main opinions and expectations expressed by participating employees
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